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our effectiveness in achieving their goals. We must
constantly adapt to technology changes and the
audience’s appetite for information. Only through our
own vigilance can we maintain trust and respect from
our clients.

A how-can-I help mentality is a powerful one. It’s
a way of thinking that builds upon the fact that
everyone brings something different to the table
and builds upon the principle of putting one’s self
above others. In other words, it’s about being a
part of something bigger than oneself. Bestselling
author and leadership expert, John Maxwell,
wrote that it is important to “turn our focus from
ourselves and the world (will open) up to us.” I
have seen this at work in DMA, and that makes me
extremely proud to work with such great people.

These past months you all have worked in your
respective areas to identify how we as an organization
can increase our
collaboration, agility and “The most
relevance. The results
powerful weapon
have been some amazing we bring to the
innovative processes and
tools being implemented. DoD mission is
For example, DMA’s first truth and making
virtual studio will begin
sure we tell the
operation soon. This
department’s story
greatly increases our
with accuracy,
storytelling capabilities
clarity and
while providing a more
efficient studio operation relevance.”
for the future.

Telling the Truth Equals
Success

B

y now many of you may have read the
Secretary of Defense memo citing information
as an instrument of national security. The value of
information and its impact on readiness prompted an
out-of-cycle change to Department of Defense’s Joint
Publication 1, Doctrine of the Armed Forces of the
United States, and introduces Information as the new,
and seventh, joint function.
The elevation of information to this level impacts
Defense Media Activity in all of its functions as
we look to support the DoD and its operational and
training roles. The processes and tools we bring to
these efforts position us well to play a significant role
in bringing lethality to the fight.
The most powerful weapon we bring to the DoD
mission is truth and making sure we tell the
department’s story with accuracy, clarity and
relevance. To do that we must constantly be aware
of client’s needs, the tools we use and the audience
our clients look to reach and the ability to evaluate
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The “global conversation” effort in production is
the next step in our collaboration efforts that will
link client and DMA storytelling to reach a broader
audience with a clear and consistent message. The
agility offered by Defense Video and Imagery
Distribution System continues to offer our clients
timely and relevant capability that has increased
message effectiveness.
The actions we have taken, and continue to take, align
well with the mission and goals of the DoD. Our
challenge remains to stay the course; keep our eyes
on being that voice of truth for our clients and the
American public.
I remain proud of the efforts of each and every one of
you. This is truly a team effort that continues to speak
and act with “One Voice.”

Master Chief ’s Chat

With that said, I think it is also important to talk
about how the how-can-I-help philosophy fits with
DMA’s strategic objective of increasing empowerment.
In order to truly foster that mentality at DMA, we
must be empowered to do so. In order to go above
and beyond to help others, we must be empowered by
leadership. That way, when we recognize someone in
need or something that needs to be done, we can move
forward without hesitation. Empowerment and feeling
needed builds confidence and fosters espirit de corps.

See A Need, Fill A Need

By Master Chief Petty Officer Melissa
Weatherspoon, Defense Media Activity senior
enlsited advisor

H

ere we are already more than a month into
2018, and the year has already proven to be a
doozy, especially with the government shutdown and
the uncertainty of further continuing resolutions.
As crazy as that brief shutdown was and the
ambiguity that came with it, I witnessed some great
teamwork and a willingness to help out one another.
It is often said that in the toughest of times, people
come together and make great things happen.
With all that has transpired over the last couple
of weeks, I was reminded of the words once
spoken by Former President John F. Kennedy in
his 1961 inaugural speech. Kennedy said “ask not
what your country can do for you, but what you
can do for your country.” On a smaller scale, this
sentiment can be deployed by all members of our
organization. In other words, “What can I do for
others around me here at Defense Media Activity?”

Leadership experts, like Maxwell, also believe
that the how-can-I-help philosophy will promote
a culture of creativity, innovation, and increased
collaboration; another strategic objective.
Now that I believe I have made a pretty good
argument as to why we should foster a how-can-Ihelp mentality at DMA, I now offer some guidance
as to what to do next. This reminds of me of a great
movie quote from the 2005 computer-animated film,
Robots. In the movie, a tech mogul encourages folks
to “see a need, fill a need.” What a great concept!
In other words, he is saying believe in yourself and
do great things for others. We can do this at DMA
by sharing lessons learned, tips, and other tools
that work. We can venture beyond our offices and
cubicles and get to know one another. We can lend
a hand when someone is in need or needs help with
a work project. You never know what expertise is
right next to you every day. Often times, though, it’s
not how much you know, but how much you care.
With that said, it’s not too late for a New
Year’s Resolution (keep this one, though).
Until next time, DMA.

G
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DMA Riverside

DMA Gives Back for MLK
Every year, Martin Luther King, Jr.’s Birthday is
observed throughout the country. Instead of thinking
of this as just a day off of work, many organizations
observe this holiday by giving back to the community
just as Dr. King did so selflessly. Wholeheartedly,
Defense Media Activity supports this effort.
On Tuesday, January 16, 2018, the Office of Diversity
Management and Equal Opportunity (DMEO)
sponsored a Day of Service to observe Martin
Luther King, Jr.’s Birthday. The event was held at
Anne Arundel County Food & Resource Bank in
Crownsville, Maryland. Volunteers for this event were
comprised of DMA personnel from both Headquarters
and DINFOS.
During this event, volunteers had the opportunity to
sort various types of food into boxes that would be
given to those in need. The foods that were sorted
consisted of dry pasta, cereal, canned vegetables
and fruits, and condiments. Volunteers also had the
opportunity to package boxes that were specifically
intended for children, as well.

U.S. Army Lt. Col. Catina Barnes,
American Forces Network
Broadcasting Center, Riverside
director, right, presents an award to
Mr. Donald McWilliams, left, during
his retirement ceremony at the AFN
Broadcasting Center, Riverside. (U.S.
Navy photo/Mass Communication
Specialist 2nd Class Hansel Pintos)

U.S. Air Force Tech Sgt. Mike Smith.
Left, and Tech Sgt. Dorian Johnson,
assigned to AFN Broadcast Center,
Riverside, prepare bags of food during
a volunteer event at the Salvation
Army. (U.S. Navy photo/Mass
Communication Specialist 2nd Class
Emiline L. M. Senn)
U.S. Navy Lt. Cmdr. Bruce Vaughan and Patrice Grant paint a mural at Perris Boys and Girls Club. Members of
Defense Media Activity participated in a volunteer event in honor of Martine Luther King Jr. Day. (U.S. Navy photo/
Mass Communication Specialist 2nd Class Christopher Frost)
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Coast Guard

James Kever, a Department of Defense- and Federal Aviation Administration-certified drone pilot from Defense Media
Activity Headquarters, operates a small unmanned aircraft system, commonly referred to as a drone, from the back of a
45-foot Response Boat-Medium in Curtis Creek outside Coast Guard Station Curtis Bay, Maryland, Dec. 19, 2017. Kever
Senior Airman Rebecca Long, Defense Media Activity Europe/Africa, completed Airman Leadership School recently. She received a
Distinguished Graduate award for being in the top 10 percent of her class. (U.S. Air Force courtesy photo)
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was part of a drone team from DMA operating at the station to test the new drone video capability while obtaining aerial
footage. (U.S. Coast Guard photos/Petty Officer 3rd Class Ronald Hodges)
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AFN Bahrain

Mass Communication Specialist 3rd Class Michael Harari
(right) interviews Mass Communication Specialist Seaman

Mass Communication Specialist 3rd Class Rebekah David

Tristan Hunter Collop, both assigned to AFN Bahrain, as

and Mass Communication Specialist Seaman Tristan

he gets a massage during NSA Bahrain’s 2017 Fall Health

Hunter Collop, both assigned to AFN Bahrain, pose for

Fair. (U.S. Navy photos/Mass Communication Specialist

a photo with Sparky the Fire Safety Dog during NSA

2nd Class Naomi VanDuser)

Bahrain’s 2017 Fall Health Fair.
Chief Mass Communication Specialist Sabrina Parker, assigned to AFN Bahrain, interviews the Secretary of the Navy,
The Honorable Richard V. Spencer. (U.S. Navy photos/Mass Communication Specialist 2nd Class Naomi VanDuser)

Mass Communication Specialist Seaman Tristan Hunter

Mass Communication Specialist 2nd Class Zac Shea (left)

Chief Mass Communication Specialist Sabrina Parker,

Mass Communication Specialist 3rd Class Michael Harari

Collop (left) interviews Interior Communications Electrician

and Mass Communication Specialist 1st Class Michael

assigned to AFN Bahrain, interviews incoming 5th Fleet

(left), assigned to AFN Bahrain, interviews Christmas

2nd Class, both assigned to AFN Bahrain, at the Drug and

T. Lindsey, both assigned to AFN Bahrain, set up a video

Master Chief Russell Mason and outgoing 5th Fleet Master

carolers for a live radio remote during NSA Bahrain’s Night

Alcohol Programs Advisor booth during NSA Bahrain’s

camera in preparation for an interview with the Secretary of

Chief James Honea during AFN Bahrain’s weekly Fleet

of Extraordinary Lights tree-lighting ceremony.

2017 Fall Health Fair.

the Navy, The Honorable Richard V. Spencer.

Master Chief Power Hour segment.
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Spotlight

Senior Airman Susan “Little
Miss/Susie” Lee
Currently Stationed: AFN Kunsan
Origins: Born in Pennsylvania,
college in Washington D.C., then
moved to California
Job: AFN Personality and
broadcaster
Time in service: 3 years

U.S. Army Staff Sgt. Jesse Horwath, American Forces Network Kunsan maintenance manager, receives a going away
memento from Tech. Sgt. Nicholas Filip, AFN Kunsan station manager, during a going away luncheon held Jan. 5. The

Hobbies: Running, eating good
food and leaving yelp reviews, and
travelling

luncheon was a last opportunity for the AFN Kunsan team to say their goodbyes at the end of Sgt. Horwath’s one year
tour-of-duty. Horwath will continue his Army service at Fort George G. Meade, Md. (U.S. Army photo/Spc. Thomas Pouttu)

“My favorite part of the job is interacting with different members (and animals) of the Kunsan
community. I’ve met a lot of great people, and have been able to make invaluable connections with
so many agencies and leaders across the base. I also love that there is such a strong following and
appreciation for the Korean Word of the Week series; it’s so fulfilling to know that the community that
watches my series is able to use these words and phrases to delve into and appreciate Korean culture.”
U.S. Army Spc. Osiris Santamaria, AFN Kunsan maintenance technician, inspects equipment in the server room at
Kunsan Air Base, Jan. 19. Santamaria arrived at Korea Dec. 12, 2017, and has been familiarizing himself with AFN
systems since then. (U.S. Air Force photo/Tech. Sgt. Nicholas Filip)
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